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My name is Gabriel 
Spadaccini. Here are some 
examples of how I’ve helped 
brands reach the masses.
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Sprite  x Genius 1
The Brooklyn-based media company 
Genius brings music intelligence to the 
masses. Founded as ‘Rap Genius’ in 
2009, this unique media company works 
with artists and the community to 
transform insider knowledge into videos, 
events, in-depth features, breaking news 
coverage, and a variety of other music 
knowledge content.

Branding, Live Event Activation,  
Marketing Proposal



The Challenge:

Sprite sought a unique branding campaign centered 
around music. The challenge here was to create a 
compelling program idea – including video, editorial, 
and an event – that aligned the soft drink brand with 
Genius’ mission of music knowledge. 

The Solution:

• A marketing campaign with bright, bold colors, 
and an emphasis on Genius’ neon yellow and 
Sprite’s signature green; fonts and font styles in 
line with Genius web design; photography of 
musicians in studio and/or onstage

• A focus on:

o Unique voices and powerful storytelling

o Universal involvement, participation, and 
enjoyment

o Deep appreciation for music background 
and iconic lyrics

Setting the Stage: Powered by Sprite

A video segment shining light on each stage of the 
creative process, articulating a connection between 
recording artists and music fans, songwriters and the 
annotations on their lyrics, performers and 
concertgoers. In the segment, Sprite powers all 
stages of the creative process, acting as the fuel.

An NYC-based concert, for Genius users, and 
editorial pieces to showcase each stage of the 
creative process, with engagement from both artists 
and fans.



Video Segment for the Sprite x
Genius Branded Campaign



Headlines from the Sprite x
Genius Editorial Campaign



Life Without Andy  x Nike 2
As one of Australia’s leading media 
companies, Life Without Andy showcases 
a broad range of photography and 
editorial content revolving around 
worldwide events, fashion, and music, 
while also collaborating on major 
campaigns with clients including Nike, 
Red Bull, Corona, Oakley, and Vans.

Branded Content, Live 
Event Activation



The Challenge:

As a way to celebrate the 
past, present, and future of 
the revolutionary Air Max 
sneaker family that has 
graced feet since 1987, 
Nike and Life Without Andy 
partnered to begin the 
‘Month of Max’ 
celebrations. The goal here 
was to appeal to sneaker-
collector culture and create 
a custom event based 
around the history of the 
Nike ‘Air Max’ brand.

The Solution:

A tailored media campaign, the Nike x LWA ‘Month of Max,’ including editorial features, a 
full-length video spot, and several experiential live events. 

• Wrote articles & social media posts to promote a variety of Nike ‘Month of Max’ events; 
conversational tone throughout, delivering information about the events in a way that is 
both engaging and sharable

• Created video advertisement, showcasing the history of Nike Air Max shoes, to share 
with a hungry community of sneakerheads looking to engage with the brand.

The Live Event

• LWA hosted a 'Masters of Air’ Q&A panel talk, art displays and a fun run, and culminated 
the month with the opening of a three-level ‘Air Max Lab’ in Sydney. 

Nike  x Life 
Without Andy 
video spot

The Solution:

A tailored promotional campaign, the Nike x LWA ‘Month of Max,’ including editorial features, 
a full-length video spot, and several experiential live events. 

• Wrote articles & social media posts to promote a variety of Nike ‘Month of Max’ events; 
conversational tone throughout, delivering information about the events in a way that is 
both engaging and sharable

• Created video advertisement, showcasing the history of Nike Air Max shoes, to share with a 
hungry community of sneakerheads looking to engage with the brand

The Live Event

• LWA hosted a 'Masters of Air’ Q&A panel talk, art displays and a fun run, and culminated 
the month with the opening of a three-level ‘Air Max Lab,’ a major experiential event.





Snapshots from the LWA 
x Nike ‘Air Max Day’ 

Event in Sydney



Life Without Andy  x NewsCorp Aus 3
As the largest media conglomerate in Australia, 
NewsCorp Australia employs more than 8,000 staff 
nationwide and approximately 3,000 journalists. 

Its interests span newspaper and magazine 
publishing, Internet, subscription television, market 
research, and film and television production trading 
assets. For this campaign, Newscorp sought a way to 
promote its unique content within the Google app. 

Branded Content 
Campaign, Influencer 

Marketing



The Challenge:

NewsCorp Australia, in partnership with Google, 
was on a mission to tap into the millennial 
market. The challenge here was to get this 
market segment to download the new Google 
app and tap into a massive stream of online 
content published via Newscorp’s many news & 
media outlet subsidiaries.

The Solution:

• Provide a real reason for millennials to 
download and use the Google app on a daily 
basis through information and insight 
unattainable to a common user.

• Ensure the information prompted to a user is 
far beyond a standard search experience. 
Deliver something wholly unique and 
surprising that algorithms and search history 
cannot deliver on their own.

The Ultimate Search Team

The largest and most influential team of 
millennial curators ever assembled, working with 
Google App technology to build unique search 
results and customized content.

Providing custom content in firsthand-generated 
video, interviews, and produced content relevant 
to those searches.

This campaign increased uptake and usage by 
providing this complimentary and unique 
influencer curated search experience. This 
became the reason to use the app and not the 
search function. LWA created a search 
experience rather than just a technical capability.



Warner Music Group  x Level Music 4
Level Music is a music & technology company 
building community and tools for the next generation 
of musicians.

In partnership with WMG, it allows independent 
artists to upload their music to all major streaming 
services – including Spotify, Apple Music, iTunes, 
TIDAL, and Amazon Music – while also providing data 
analytics tools for artists to understand their fanbase 
and track the performance of their catalog. 

Responsive Web Design, Branding



The Challenge:

Warner Music Group needed a campaign that 
increased brand awareness for their new 
subsidiary, Level Music. On the heels of a 
landmark partnership with Chinese streaming 
service Tencent Music, the niche distribution 
platform aimed to appeal to independent 
musicians who might choose to steer clear of a 
major label record contract. 

The initiative here is to explain Level’s features 
and ultimately compel new users to join and 
utilize the platform to release their music. 

The Solution:

• A friendly, casual tone of voice in all 
copywriting, walking new users through the 
experience of uploading and releasing 
their music step-by-step

• Social media ads & infographics that 
highlight the benefits of releasing music to 
the massive Chinese market (via Tencent)

• Eye—catching posters & fliers appealing to 
independent and local musicians 





Faces For Radio 
Promotional Content 5
Faces For Radio is a high-energy pop 
rock cover band, specializing in hits from 
the 80s, 90s, and early 2000s.

Until the COVID-19 pandemic, the band 
played packed shows across New York 
City, the Hamptons, and the Jersey 
Shore, selling out venues including 
Stephen Talkhouse, Bowery Electric, 
Ulysses, Red Lion, Bar A, and the Osprey. 

Yep, that’s me.

Social Media Marketing, 
Logo Design, Brand 

Sponsorships



The Challenge:

As a band, we’re always looking to build our 
audience, a core fanbase willing to come out 
even to the concerts with a small cover charge. 

In order to book an act for a prime-time spot, 
bars & other venues need a strong indication 
that they’ll bring in revenue from drinks as well 
as through cover charges. ”Draw shows” 
require bands to bring a certain number of 
people to the venue just in order to play. 

The Solution:

We publicize every show as if it’s our last. 
Marketing & promotion isn’t an add-on but 
a necessity. 

Over the last several months, I have provided 
logo design, tour posters, promo videos for 
social media, graphic design for merchandise, 
and flyers & banners for individual shows.

Although we tend to let our live show speak 
for itself, marketing materials are a great way 
to publicize events on social media, and 
ultimately get people off the couch and out to 
the concerts.

Engaging Instagram stories & posts, 
especially, tend to mobilize the New York City 
fanbase and fill the venues, meaning it’s a win 
win for everyone. 

We’ve also brokered collaborations and 
sponsorships with several well-known brands, 
including SuperCoffee, Tito’s Vodka, 
LineLeap, and the media company Friday 
Beers (@friday.beers, 1 million followers). 









Need help getting 
eyes on your brand? 
Let’s talk.


